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ABSTRACT
Due to the development of information and communication technologies (ICTs), the so-called
sharing economy spread rapidly to new sectors. The principle of sharing economy is that
users can share their idle resources with each other. One of the most well-known manifestation
of sharing economy is Airbnb, which is an online platform for short-term rentals. Nowadays,
Airbnb offers more accommodation than some of the largest “traditional” hotel chains, and its estimated
market value is 38 billion dollars. Airbnb gained a significant share within tourism accommodation
services and has influence on urban property and rental markets, thus its diffusion led to conflicts
between various actors. Our aim to present the characteristics of Airbnb; how does it work and
what kinds of dilemmas and conflicts emerge in relation to the proliferation of short-term rentals?
Furthermore, we aim to understand, to what extent could Airbnb interpreted as a part of sharing
economy; is it genuinely sharing of idle resources, or is it a new form of capitalist enterprise?
In addition, we also briefly present the spatiality of Airbnb in Hungary.
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INTRODUCTION
The development of information and communication technologies (ICT) transforms the economy
in various ways – from the organisation of companies to the relations between companies and
consumers or between consumers and consumers. These processes influence consumption patterns
as well. One of the most important manifestations of these changes is the so-called sharing economy,
which affects consumption patterns, prices, and poses important challenges towards the more
traditional actors of the markets. These actors often cannot react to the rise of new competitors.
Furthermore, the existing regulations do not provide adequate policy framework to manage 
the effects created by the emergence of the sharing economy. One of the most well-known examples
of the sharing economy is Airbnb, which is an online platform for sharing rooms, apartments, and houses
(OSKAM–BOSWIJK 2016). Just like other representatives of sharing economy (see the example
of Uber in Hungary and in other countries), Airbnb also generates fierce conflicts between economic,
political actors or between social groups.
Our aim is to review some conceptual aspects of the sharing economy and to present Airbnb;
what kinds of problems and dilemmas can emerge in relation to peer-to-peer accommodations. 
In addition, we also present briefly the characteristics of Airbnb supply in Hungary. The paper
is based on the analysis of relevant literature and on our researches; we collected data through
web-scraping technologies to describe the spatiality and other characteristics of Airbnb in Budapest,
in the Balaton region and in the largest Hungarian cities.
1. SHARING ECONOMY: CONCEPTUAL CONSIDERATIONS
The sharing of goods, services, and various types of idle capacities is not a completely new phenomenon;
but due to the possibilities offered by the new information and communication technologies
sharing became a more widespread process. 
Sharing economy has various interpretations and it is mentioned under different terms; for example,
collaborative economy, collaborative consumption, BOTSMAN–ROGERS 2011, BRIGHENTI 2016,
GUTIÉRREZ et al. 2016, HAMARI et al. 2016, KALÓZ 2015, MALHOTRA–ALSTYNE 2014, PIZAM 2014).
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However, the most of the definitions highlight that there is a new way of serving the needs
of consumers. It has a different internal logic compared to the “ordinary” logic of capitalism 
– for example, it has a community content as well, thus profit is not the only aim of the activities.
Using the framework of GIBSON-GRAHAM (2002), sharing economy could be described as an alternate
capitalist enterprise, where the organizational framework is different compared to the capitalist
enterprises and income can stem from self-employment or other sources. 
Within the sharing economy, the users share their idle capacities with each other in various
sectors from transport (Uber, Lyft), finance (Kickstarter), accommodation (Airbnb, Couchsurfing).
Arguably, the sharing economy had the most significant influence on travel and accommodation
services. Couchsurfing, Homeaway, and Airbnb offers accommodations, Vayable and CanaryHop
provides guided tours, while through Eatwith it is possible to get meals (ERT et al. 2016).
As we mentioned above, the development of ICTs have a crucial role in the emergence of sharing
economy; they enable a direct and immediate connection between service providers and users
(BÁLINT–TRÓCSÁNYI 2016, EINAV et al. 2016, MELEO et al. 2016). In addition, these technologies
enhance the community experience as well, thus motivating users to participate in sharing economy.
Through sharing, consuming, and providing feedbacks, users and service providers can manifest
and strengthen their belonging to certain identities, communities, or can join or create new communities
(BOTSMAN–ROGERS 2011). Last, but not least, the new communication technologies enable 
on-demand service provision. The service providers can answer rapidly and effectively to the emerging
demands through the new communication channels.
Within sharing economy trust is an extremely important issue; in contrast to the traditional
services, there are no reliable brand names. Trust can be achieved through other ways: through
the feedbacks of other users. After the transaction the user can rate the provider (and in most cases,
the provider can rate the user as well) – this is a significant element of the community building
aspect of the sharing economy (IKKALA–LAMPINEN 2014). 
Since the sharing economy transforms consumption patterns radically, traditional service
providers often lose their market positions. This leads to conflicts between the old and new actors
of the market. Maybe the best example of these conflicts is the case of Uber: the company
provided a platform for car sharing, creating competition for taxi companies. As a consequence
of the conflicts, the regulation regarding taxi services has been changed. Due to the changes
in regulation framework, Uber cancelled their operations in Hungary (INDEX 2016).
According to FRENKEN and SCHOR (2017), the key features of the sharing economy are the following:
– temporary access to resources;
– better use of resources, i.e. the use of idle capacities;
– direct connection between consumer and consumer;
– extensive use of online platforms (mobile phone applications, homepages etc.)
Thus, non-profit orientation is not a necessary feature of sharing economy – on the contrary,
profit-oriented and non-profit activities can be interpreted as elements of sharing economy. 
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2. THE AIRBNB
Airbnb was founded in San Francisco in 2008 – at the time the name of the company was Airbed
& Breakfast. The basic idea was to create a platform to enable owners to rent out their unused
properties. Despite this starting idea, not only individuals, but traditional Bed&Breakfast providers
can also offer accommodations on the Airbnb platform. The rapid rise of Airbnb has started in 2012,
and nowadays the company is one of the most important players in the accommodation market
with more than 150 million users. The market value of Airbnb is higher than some of the most
well-known hotel chains; in 2019 Airbnb worthed more than 38 billion dollars – this exceeds
the market value of Hilton and Hyatt. The revenue of Airbnb grew faster in the last years than those
of the traditional hotel chains and become one of the key players in the global tourism market
(GUTTENTAG 2015, OSKAM 2016, OSKAM–BOSWIJK 2016, SAMAAN 2015, SLEE 2016). Most 
of the accommodations offered through Airbnb is located in Europe and North America (Table 1).
The company offers listings in 191 countries, 81,000 cities and the number of hosts is over
650,000. The number of guest arrivals between 2008 and 2018 exceeds 400 million. 
TABLE 1 Countries with the most Airbnb listings, 2019 (Source: ipropertymanagement.com)
The company defines itself as a “reliable marketplace for people to advertise, find and look
interesting and unique accommodations all over the world” (AIRBNB 2017). The platform enables
hosts to rent out houses, apartments, private and shared rooms. The structure of the supply depends
on the tourism demand, commercial accommodation offers, and price level. The platform works
like other online booking systems; the user inputs their preferences (time, duration, destination, etc.)
regarding the travel, then filters the results using further options. Only registered users can book
and the whole transaction happens within the Airbnb platform – this ensures that the company
would not be left out from the transaction and will get the commission after the successful booking.
The earning for Airbnb come from the commission to be paid by the host and from the service
fee paid by the guest (AIRBNB 2016).
As we mentioned above, trust is a crucial issue in sharing economy. The host’s profile includes
a photo and a brief introduction, but the most important element is the feedback from previous users.
The feedback provides opportunity to get information on the host, the accommodation, the services, etc.
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This can help to decide between the available accommodations. Some of the earlier researches
point out that the photos and usernames make racial discrimination possible. For example, minority
hosts often receive lower ratings from their guests (KAKAR et al. 2016). The reliability of the ratings
can also be an issue since it is not possible to check, whether the feedback is based on real experiences
or prejudices (ERT et al. 2016, IKKALA–LAMPINEN 2014, TEUBNER et al. 2017, ZERVAS et al. 2015).
There are several possible positive aspects of Airbnb. Some of the analyses emphasise its
sustainability, claiming that the platform makes available idle resources – thus there is no need
to create new capacities (RANCHORDÁS et al. 2016). Furthermore, in North American cities
Airbnb contributes to the spatial deconcentration of tourism; while the majority of hotels are
located in the city centre, peer-to-peer accommodations tend to be located towards the more
peripheral areas (GUTTENTAG 2015). Authenticity is often highlighted as well; the guest stays
where locals live, thus they have a higher chance to get familiar with local culture, can interact
with locals thus moving away from the “tourist bubble”. They also use more localised services
instead of the standardised ones at the hotels. 
In addition, several researches found that Airbnb guests stay longer and spend more than
average tourists (Budapest Business Journal 2015). Peer-to-peer accommodations are also sources
of income for deprived people. With the earnings from short-term renting they can pay for utilities
and rent, thus they can avoid eviction. Last, but not least, Airbnb and other sharing economy accommo-
dation platforms can contribute to the strengthening tourism sector of new destinations through
the affordable, expanding and more diverse local accommodation supply Tussyadiah–Pesonen 2016).
Airbnb is usually a typical urban phenomenon, but in some cases, tourist regions with villages
and smaller towns can be affected as well – like the Balaton region in Hungary. Large cities have
the required quantity of properties, they are often key tourist destinations and provide necessary services
for tourists. In other words, the supply, the demand, and the services are all available in these cities.
3. PROBLEMS AND CHALLENGES IN RELATION TO AIRBNB
Various kinds of problems have emerged in relation to short-term rentals. The existing regulations
are not appropriate to manage the new market processes, and new regulations cannot be adopted
quickly. The regulations, which apply for the traditional accommodation services, do not apply
for peer-to-peer accommodations – thus from a legal point of view, many of the Airbnb rentals
operate within a “grey zone”. One of the most often highlighted problems is that many of the Airbnb
hosts do not register their activity – which means that they do not pay taxes either. It creates 
a competitive advantage over hotels and other registered accommodation services (SCHNEIDERMAN 2014,
STREITFELD 2014). Furthermore, it is a socially unjust situation as well, and can be considered
as an example for the privatisation of profits, and socialisation of losses situation; the costs and
disadvantages are spread over within the local community, while the (financial) gains remain
at the hosts and the guest. The marketability of rentals is strongly related to public developments,
community services – but Airbnb rentals do not contribute to their financing (RANCHORDÁS
et al. 2016). There is a common problem, which is a feature of online services; the profit loses
its territoriality and is independent from the place of the actual service (i.e. the rental) and the profit
is earned at the headquarters of the online companies.
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In addition to the above, peer-to-peer accommodations has a negative effect on local com-
munities as well. Due to the increasing market opportunities, landlords often decide to place
their apartments on the short-term rental market, withdrawing them from the traditional rental markets.
It results in increasing property and rental prices. According to several researches, Airbnb fosters
neighbourhood change and gentrification, too (COX–SLEE 2016, DELGADO-MEDRANO–LYON 2016,
SAMAAN 2015, SCHNEIDERMAN 2014, WATERS–BACH 2016). Airbnb increases the rent gap, thus makes
neighbourhoods more appealing to investors. According to earlier researches (COX–SLEE 2016,
DELGADO-MEDRANO–LYON 2016, SAMAAN 2015, SCHNEIDERMAN 2014, WATERS–BACH 2016),
the growing interest of investors accelerates the displacement of residents and weakens social
cohesion through the increasing real estate prices and changing the owner and tenant mix. The growth
of tourism changes local service patterns as well. The service providers orient their services
and prices towards the more solvent consumers – i.e. the tourists. This could result in the dis-
appearance of traditional enterprises. The racial and ethnic characteristics of hosts and residents
are often different; while the majority of locals belong to minorities, the hosts usually belong
to white middle and upper classes (DUDÁS et al. 2017b).
The different lifestyles, attitudes between locals and tourist can be sources of conflicts too.
While locals live their everyday lives in the neighbourhood, tourists want to have fun and party
(SANTOLLI 2017) and it disturbs the everyday activities of locals – it is certainly the case in cities
that attract large number of budget tourists. As a consequence, some condominiums decided
to limit short-term rentals (Index 2017, Portfolio 2016).
Because of the above-discussed problems, several cities have introduced restrictions to manage
the effects of Airbnb. For example, Amsterdam and Paris only allow short-term rentals for a limited
number of days per year. In other cities (e.g. San Francisco or Berlin) special permits or licenses
are required for short-term rentals (SLEE 2016).
4. AIRBNB IN HUNGARY
Due to the characteristics of peer-to-peer accommodations, analysing Airbnb is a difficult task;
the publicly available data has its limitations, while the host themselves are not motivated 
to provide information. As a result, most of the researches are built on datasets put together 
by the researchers themselves – usually through web-scraping techniques (GUTIÉRREZ et al. 2016,
INSIDE AIRBNB 2017, KE 2017).
Several researches analysed the emergence and effects of Airbnb accommodations in Hungary.
JANCSIK et al. (2018) analysed the Airbnb offer in Budapest in comparison to the international trends.
DUDÁS et al. (2017a) used 3-band raster representation techniques to reveal the price determinant
factors of Airbnb listings. DUDÁS et al. (2018) evaluated the listings on the lower level of urban
hierarchy, highlighting that four towns have outstanding role in Airbnb offers outside Budapest:
Pécs, Szeged, Eger, and Debrecen. However, their number of listings are far less compared 
to Budapest. Those towns which have larger hotel accommodation capacity, also have significant
Airbnb offer while population number has no significant effect on Airbnb supply. SMITH et al. (2018)
focused on the regulatory framework, presenting the challenges of Airbnb or urban development
and tourism policy. BOROS et al. (2018) compared hotel prices and Airbnb prices in Budapest,
revealing that peer-to-peer accommodations can be compared to the four-star hotels in this regard. 
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According to Google Trends, the interest towards Airbnb grew from 2015: from that year
the number of internet searches to the term Airbnb is high. The number of hosts grew as well
– according to our previous research (BOROS–DUDÁS 2017) the number of host registrations 
is usually decreases during winter. At the same time, the conflicts related to short-term rentals
became more visible as well; growing rent prices, conflicts between tourists and locals, etc.
According to our results, the Airbnb offer in Budapest is concentrated in the central districts
of the city; most of the listings are located in the 5th, 6th and 7th districts (Figure 1) – this is the
spatial pattern of hotels as well (DUDÁS–BOROS–PÁL 2016). The prices are independent from
accessibility or the services available in the vicinity of property. The cause of this is most probably
the compact character of the city centre and the density of services. At the same time, the facilities
and the size of property both have a significant role in shaping Airbnb prices (DUDÁS–BOROS–
PÁL 2016, DUDÁS et al. 2017a). 
FIGURE 1 The spatial distribution of Airbnb listings in Budapest (01. 06. 2018) (Source: based
on www.airbnb.com data, edited by the authors)
The case of District 8 highlights the relevance of urban regeneration processes (CZIRFUSZ
et al. 2015) since the density of Airbnb rentals is higher in the renewed areas of the district.
On the one hand, it is due to the enhanced service offer and renewed real estate stock. On the other hand,
those who live in more deprived parts of the district have no sufficient funds or information 
to utilise their properties in the short-term rental market. Their apartments are in bad condition,
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they have no funds for renovation and/or have no idle capacities (free rooms, empty apartments).
In many cases hosts manage multiple apartments – their activity cannot be interpreted as a part
of the sharing economy since they do not utilise their idle capacities and the connection is more
like a business-to-costumer type than consumer-to-consumer one.
Regarding the price conditions, the Airbnb rentals of Budapest mainly compete with the four-
star hotels (DUDÁS–BOROS–PÁL 2016) – in other cities the main competition category is that 
of the three-star hotels. Most of the listings offer whole apartments – which is a bit different
from the global Airbnb trends.
Although Airbnb is mainly an urban phenomenon, in some cases traditional tourist regions have
significant Airbnb offers as well. That is the case in the Balaton region as well – but the background
is different here. The Balaton region is the second most important tourism destination within
Hungary. This area has a long tradition for alternative accommodations; in the decades of communism
the so-called “zimmer frei” supplemented the official accommodation offer. This has meant that
families rented out their rooms or apartments, mainly for international tourists. After the change
of regime this practice survived, and when Airbnb has emerged, the zimmer frei offers were
advertised on the platform of Airbnb as well. The majority (85%) of the region’s offer consist
of whole apartments – just like in the case of Budapest. 
There are significant spatial differences within the offer in the region; there are more Airbnb
listings along the Southern shore of the lake and the spatial pattern is more scattered along 
the Northern shore (Figure 2). The number of listings is higher in the vicinity of the lake,
while accessibility has a weaker effect on the number of Airbnb listings. Based on the registration
dates of hosts, the first listings appeared in the traditional centres of tourism (Siófok, Balatonfüred,
Hévíz, Balatonboglár).
FIGURE 2 Spatial distribution of Airbnb listings (01. 06. 2018) (Source: based on www.airbnb.com
data, edited by the authors)
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In contrast to the reports from Budapest, in the Balaton region, the number of conflicts in relation
to Airbnb is fewer. This is due to the character of the local economy: the traditional importance
of tourism. The locals are more accustomed to the tourist behaviour than in Budapest. Furthermore,
short-term rental activities utilise properties which were used in tourism before, but under a different
platform – while in Budapest Airbnb transformed the local rental and real estate market.
CONCLUSIONS
As we discussed above, it is not unequivocal that Airbnb is genuinely a part of the sharing economy.
In many cases, Airbnb hostings seem to be more like a capitalist enterprise than sharing activities.
The host rents out mainly whole apartments, houses and not only rooms or beds – which would
be more appropriate examples for idle capacities. Furthermore, many hosts manage more than
one listings and employ staff for welcoming guests or cleaning the apartments. Thus the character
of the connection is more business-to-customer (B2C) than customer-to-customer (C2C). 
This leads us to the question; is a “real” sharing economy possible in our globalised economy
and society? The lessons learnt from the previous researches show that Airbnb has moved from
the alternative capitalist organisation and alternative market transactions towards a traditional
capitalist market logic. Thus the suspected positive effects, like contributing to the payment of deprived
people, or enhancing their quality of life cannot be confirmed. It can appear at the beginning,
but the logic of capitalism transforms peer-to-peer accommodations soon. As a result, poorer tenants
will be pushed out from the neighbourhoods affected by Airbnb. The property and rental prices will
grow and local communities will be quickly transformed. Furthermore, Airbnb has a price advantage
over hotels and other commercial accommodation services, since the tax avoidance of hosts.
In our opinion, the often claimed role of Airbnb in the growth of tourism flows is debatable as well.
The growth rates of tourism in Budapest and other regions are quite similar – while the majority
of Hungarian Airbnb offer is located in Budapest. If the claims about the positive effect of Airbnb
would be true, the growth rates should be different. This leads us to the conclusion that peer-to-peer
accommodation benefits from the growing market.
Airbnb has a significant market share in Budapest and in the Balaton region – in the two
most important tourist destinations of Hungary. Whole apartments give the majority of listings
in both areas – in a slight contrast to the global processes. While in Budapest the location of the property
has a weak effect on prices, in the Balaton region the vicinity of the lake influences the price.
Analyses in the future should focus on dependencies on various levels; who, where and how
profits from Airbnb? As we mentioned above, one of the key issues with Airbnb is the privatisation
of profits and socialisation of losses and costs. A special attention should be paid to the relation
between Airbnb and gentrification. Several analyses have shown that Airbnb accelerates neigh-
bourhoods change, contributes to population change. Thus short-term rentals can cause problems
in relation to segregation, spatial exclusion, urban property and rental markets, or the sustainability
of local communities.
To sum up the above, we can conclude that short-term rentals are one of the most significant
challenges of the contemporary urban policy which requires a complex management from policy
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makers, national and local leaders. While the positive effects (e.g. diversification of accommodation
offers) of Airbnb and other peer-to-peer accommodation platforms cannot be neglected, we cannot
trust its management to the market. some kind of community control and regulation is needed
to defend public interests. 
ACKNOWLEDGMENTS
The research has been implemented with the support provided from National Research, Development
and Innovation Fund of Hungary (grant number PD128015), financed under the ‘Geographical
examination of peer-to-peer accommodations in Hungary’ funding scheme.
REFERENCES
BÁLINT DÓRA – TRÓCSÁNYI ANDRÁS (2016): New ways of mobility: the birth of ride-sharing.
A case study from Hungary. Hungarian Geographical Bulletin vol. 65. no. 4., 391–405. 
BOROS LAJOS – DUDÁS GÁBOR (2017): A közösségi szállásadás konfliktusai és dilemmái.
Földrajzi Közlemények 141. évf. 3. sz., 288–298.
BOTSMAN, RACHEL – ROGERS, ROO (2011): What’s Mine Is Yours: The Rise of Collaborative
Consumption. New York, Harper Business. 280.
BRIGHENTI, BENEDETTA (2016): Opinion of the European Committee of the regions – The local and
regional dimension of the Sharing Economy. Official Journal of the European Union (2016/C 051/06).
COX, MURRAY – SLEE, TOM (2016): How Airbnb’s data hid the facts in New York City. Inside Airbnb
http://insideairbnb.com/reports/how-airbnbs-data-hid-the-facts-in-new-york-city.pdf.
CZIRFUSZ MÁRTON – HORVÁTH VERA – JELINEK CSABA – PÓSFAI ZSUZSANNA – SZABÓ LAURA (2015):
Gentrification and rescaling urban governance in Budapest-Józsefváros. Intersections. East European
Journal of Society and Politics vol. 1. no. 4. 55–77.
DELGADO-MEDRANO, HEBER MANUEL – LYON, KATIE (2016): Short Changing New York City 
– The impact of Airbnb on New York City’s housing market. BJH Advisors LLC. http://www.sharebetter.
org/wp-content/uploads/2016/06/NYCHousingReport_Final.pdf.
DUDÁS GÁBOR – BOROS LAJOS (2019): A közösségi gazdaság (sharing economy) definiálásának
dilemmái. Tér és Társadalom 33. évf. 1. sz. 107–130.
DUDÁS GÁBOR – BOROS LAJOS – KOVALCSIK BALÁZS – KOVALCSIK TAMÁS (2017a): The visualisation
of the spatiality of Airbnb in Budapest using 3-band raster representation. Geographia Technica
vol. 12. no. 1. 23–30.
DUDÁS GÁBOR – BOROS LAJOS – PÁL VIKTOR (2016): Közösségi szállásadás Budapesten – Az Airbnb
térnyerése. Településföldrajzi Tanulmányok 5. évf. 3–4. sz. 66–83.
2019. 4. Studies 187
proba.qxd  2020.03.03.  10:05  Page 187
DUDÁS GÁBOR – VIDA GYÖRGY – KOVALCSIK TAMÁS – BOROS LAJOS (2017b): A socio-economic
analysis of Airbnb in New York city. Regional Statistics vol. 7. no. 1. 135–171.
EINAV, LIRAN – FARRONATO, CHIARA – LEVIN, JONATHAN (2016): Peer-to-Peer Markets. The Annual
Review of Economics vol. 8. no. 1. 615–635. 
ERT, EYAL – FLEISCHER, ALIZA – MAGEN, NATHAN (2016): Trust and reputation in the sharing economy:
The role of personal photos in Airbnb. Tourism Management vol. 55. August. 62–73.
FRENKEN, KOEN – SCHOOR, JULIET (2017): Putting the sharing economy into perspective.
Environmental Innovations and Societal Transitions vol. 23. June. 3–10.
GIBSON-GRAHAM, J. K. (2002): Beyond global vs. local: economic politics outside the binary frame.
In HEROD, ANDREW – WRIGHT, MELISSA W. (eds): Geographies of Power: Placing Scale. Oxford,
Blackwell. 25–60.
GUTIÉRREZ, JAVIER – GARCÍA-PALOMARES, JUAN CARLOS – ROMANILLOS, GUSTAVO – SALAS-OLMEDO,
MARIA HENAR (2016): Airbnb in touristic cities: comparing spatial patterns of hotels and peer-to-peer
accommodations. ArXiv. https://arxiv.org/ftp/arxiv/papers/1606/1606.07138.pdf.
GUTTENTAG, DANIEL (2015): Airbnb: disruptive innovation and the rise of an informal tourism
accommodation sector. Current Issues in Tourism vol. 18. no. 12. 1192–1217.
HAMARI, JUHO – SJÖKLINT, MIMMI – UKKONEN, ANTTI (2016): The sharing economy: Why people
participate in collaborative consumption. Journal of the Association for Information and Science
and Technology vol. 67. no. 9. 2047–2059.
IKKALA, TAPIO – LAMPINEN, AIRI (2014): Defining the price of hospitality: networked hospitality
exchange via Airbnb. Proceedings of the companion publication of the 17th ACM conference
on Computer supported cooperative work & social computing. 173–176.
JANCSIK ANDRÁS – MICHALKÓ GÁBOR – CSERNYIK MÁRTA (2018): Megosztás megosztottság nélkül
– az Airbnb és a budapesti szálláshelypiac átalakulása. Közgazdasági Szemle 65. évf. 3. sz. 259–286.
KAKAR, VENOO – FRANCO, JULISA – VOELZ, JOEL – WU, JULIA (2016): Effects of Host Race
Information on Airbnb Listing Prices in San Francisco. MPRA Paper No. 69974. 23.
KALÓZ ESZTER (2015): A közösségi gazdaság – elméleti megfontolások és gyakorlati jellemzõi.
Információs Társadalom: Társadalomtudományi folyóirat 15. évf. 1. sz. 30–47.
KE, QING (2017): Sharing means renting? An entire marketplace Analysis of Airbnb. ArXiv.
https://arxiv.org/pdf/1701.01645.pdf.
MALHOTRA, ARVIND – ALSTYNE, MARSHALL VAN (2014): The dark side of the sharing economy...
and how to lighten it. Communications of the ACM vol. 57. no. 11. 24–27.
MELEO, LINDA – ROMOLINI, ALBERTO – DE MARCO, MARCO (2016): The sharing economy revolution
and peer-to-peer online platforms. – The case of Airbnb. In BORANGIU, THEDODOR – DRAGOICEA,
188 Studies 2019. 4.
proba.qxd  2020.03.03.  10:05  Page 188
MONICA – NÓVOA, HENRIQUETA (eds.): Exploring Services Science. IESS 2016. – Lecture Notes
in Business Information Processing, vol. 247. Springer, Cham. 561–570.
OSKAM, JEROEN (2016): Airbnb or “Networked Hospitality Businesses”: Between Innovation
and Commercialization. A Research Agenda. The proceedings of HONG KONG 216: 2nd Global
Tourism & Hospitality Conference and 15th Asia Pacific Forum for Graduate Students Research
In Tourism vol. 1.
OSKAM, JEROEN – BOSWIJK, AALBERT (2016): Airbnb: the future of networked hospitality businesses.
Journal of Tourism Futures vol. 2. no. 1. 22–42.
RANCHORDÁS, SOFIA – GEDEON, ZSUZSANNA – ZUREK, KAROLINA (2016): Home-sharing in the
Digital Economy: The Cases of Brussels, Stockholm, and Budapest. Impulse Paper prepared
for the European Commission, DG GROW. 116.
SAMAAN, ROY (2015): Airbnb, rising rent, and the housing crisis in Los Angeles. http://www.laane.org/
wp-content/uploads/2015/03/AirBnB-Final.pdf.
SANTOLLI, BRIANNA J. (2017): Winning the battle, losing the war: European cities fight Airbnb.
The George Washington International Law Review vol. 49. no. 3. 673–709.
SCHNEIDERMAN, ERIC T. (2014): Airbnb in the city. https://ag.ny.gov/pdfs/AIRBNB%20REPORT.pdf.
SLEE, TOM (2016): What’s yours is mine – Against the sharing economy. New York – London,
OR Books. 212.
TEUBNER, TIMM – HAWLITSCHEK, FLORIAN – DANN, DAVID (2017): Price determination on Airbnb:
How reputation pays of in the sharing economy. Journal of Self-Governance and Management
Economics vol. 5. no. 4. 53–80.
TUSSYADIAH, IIS P. – PESONEN, JUHO (2016): Impacts of peer-to-peer accommodation use 
on travel patterns. Journal of Travel Research vol. 55. no. 8. 1022–1040. 
WATERS, TOM – BACH, VICTOR (2016): Making the rent 2016 – Tenant conditions in New York
City’s changing neighbourhoods. Community Service Society – Fighting Poverty Strengthening
New York. http://lghttp.58547.nexcesscdn.net/803F44A/images/nycss/images/uploads/pubs/
Making%20the%20Rent%202016%20-%20Final%20as%20of%205%2012%2016%20-%20web.pdf.
ZERVAS, GEORGIOS – PROSERPIO, DAVIDE – BYERS, JOHN (2015): A first look at online reputation
on Airbnb, where every stay is above average (January 28, 2015). https://ssrn.com/abstract=2554500.
Other sources
AIRBNB (2016): What are Airbnb service fees? https://www.airbnb.com/help/article/104/what-
are-guest-service-fees (downloaded: 2017. 05. 25.).
AIRBNB (2017): About us. https://www.airbnb.com/about/about-us (downloaded: 2017. 05. 28.).
2019. 4. Studies 189
proba.qxd  2020.03.03.  10:05  Page 189
INDEX (2016): Kivonul az Uber Magyarországról.http://index.hu/gazdasag/2016/07/13/kicsinaltak_
az_ubert_kivonul_magyarorszagrol_a_ceg/ (downloaded: 2017. 05. 28.).
INDEX (2017): Mindenhol láncra verik a lakásbérlõk rémét. http://index.hu/gazdasag/2017/03/19/
sharing_economy_becs_szabalyozas_airbnb_uber/ (downloaded: 2017. 05. 28.).
INSIDE AIRBNB (2017): The face of Airbnb, New York City – Airbnb as a Racial Gentrification Tool.
http://brooklyndeep.org/wp-content/uploads/2017/03/the-face-of-airbnb-nyc.pdf (downloaded:
2017. 05. 28.).
PORTFOLIO (2016): Tényleg betilthatják a társasházak az Airbnb-t? http://www.portfolio.hu/ingatlan/
lakas/tenyleg_betilthatjak_a_tarsashazak_az_airbnb-t.239909.html (downloaded: 2017. 05. 28.).
STREITFELD, DAVID (2014): Airbnb listings mostly illegal, New York State contends. https://www.
nytimes.com/2014/10/16/business/airbnb-listings-mostly-illegal-state-contends.html?_r=0
(downloaded: 2017. 05. 28.).
190 Studies 2019. 4.
proba.qxd  2020.03.03.  10:05  Page 190
